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Investment thesis: a global category name at an inflection point

EVChargePoints is not being positioned as a trading business. It is a global, exact-match digital asset for an
infrastructure category that is scaling across every major economy.

Mass-market EV adoption Charging infrastructure gap

Electric car sales exceeded 17m globally in 2024 and are expected to exceed 20m in More than 1.3m public charging points were added globally in 2024; nearly 1.8m more
2025. in 2025.

Platform value layer Global buyer universe

As networks fragment, discovery, routing, trust and interoperability become strategic Relevant to CPOs, OEMs, energy majors, roaming platforms, fleet operators and CPMS
control points. providers worldwide.
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Global EV demand is entering mass-market scale

Global electric car sales are scaling from niche to mass market

EV share of new car sales continues to expand globally
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Source: IEA Global EV Outlook 2025; 2025 estimate from IEA executive summary

Strategic implication

EV charging is no longer a niche infrastructure vertical.
Category-level digital names become more valuable as the market becomes mainstream.

Global expansion drives demand for neutral, jurisdiction-agnostic charging identities.

CONFIDENTIAL | EVChargePoints Global Digital Asset Sale Source: IEA Global EV Outlook 2025



evchargepoints.com

Charging infrastructure is scaling globally - and fragmentation is increasing

Global public charging infrastructure is expanding rapidly

Why this matters for EVChargePoints

m+

Millions of new public chargers create a discovery and routing
problem.

Consumers, fleets and OEMs require trusted ways to navigate
mixed networks.

Million public charging points
B

2 13me+ 1.8m+ A neutral exact-match brand can sit above operators as a
.M .
category-facing layer.
0 . As infrastructure grows, the naming layer becomes more scarce,
2024 2025 2025
additions additions stock not less.

Source: IEA Global EV Outlook 2025 and 2026
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The opportunity is global: erowth is distributed across developed and emerging markets
Europe

EV sales share around 20% in 2024; sales

° rebounded strongly in 2025
China

>11m electric cars sold in 2024; approx. half
of car sales electric

United States

More than 1in 10 cars sold were electric in
2024

GLOBAL

CATEGORY
LAYER

Emerging Asia Africa / ME
Southeast Asia EV share reached 9% in 2024 Lati n Am e ri Ca Early-stage adoption with growth hubs in Egypt,

Morocco and Gulf markets

Brazil EV sales more than doubled to 125k in
2024
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EVChargePoints.com is a global category asset, not a local operating business

What is being acquired Application Layer

Exact-match domain, brand, website content and associated digital IP. Discovery / routing / marketplace

Identity Layer

What it is not

. EVChargePoints.com exact-match category brand
Not a geographic roll-up, not a charger estate, not a sales channel.

Infrastructure Layer
Strategic use case CPOs / OEMs / CPMS / fleets / energy

A global market-facing identity layer for discovery, aggregation, OEM/fleet
onboarding or charging software deployment.
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QVCha rge pOi nts .com COMMERCIAL OPTIONALITY

Four global deployment routes create strategic optionality

‘ Discovery marketplace G Roaming wrapper
Consumer search, location, charger type, live availability and pricing. Neutral branded layer across multiple charging networks and

geographies.

G OEM / dashboard layer ‘ Fleet onboarding layer
Brand for in-vehicle charging discovery and partner network hand- Enterprise route planning, depot charging and public network access
off. interface.

This optionality matters because the buyer does not need to choose one model on day one - the asset can support multiple global go-to-market
strategies.
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Strategic buyer universe is global and multi-category

Energy & Utilities CPOs & Networks OEM Ecosystems Software / Roaming Fleet / Mobility
Shell Recharge ChargePoint Tesla Hubject Zenobe
bp pulse EVgo Volkswagen / Elli Virta LeasePlan / ALD
EDF / TotalEnergies Electrify America BMW Charging GreenFlux DHL / UPS fleets
Enel X / Iberdrola IONITY / Fastned Mercedes me Charge Plugsurfing Logistics & depot operators

Strategic buyer logic: acquire a neutral category identity that can be deployed above existing infrastructure, software or mobility assets.
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The asset creates a scarcity position that new entrants cannot recreate quickly

Asset feature Why it matters Strategic value

Exact-match domain

13+ year footprint

Neutral positioning

Global English phrasing

Clean asset sale
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Names the category directly

Pre-dates mass adoption

No CPO/OEM lock-in

Understood across markets

No liabilities attached

Reduces market entry friction

Credibility and trust signal

Fits multiple buyer strategies

International scalability

Immediate transfer and deployment

DEFENSIBILITY
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Acquisition rationale by strategic buyer type

CPO / Network ]

OEM

Software / Roaming

Fleet Platform
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Own or control a global demand-capture brand independent of local operating brands.

Create a neutral charging interface brand that works across geographies and partner networks.

Extend energy transition identity into EV charging discovery and customer acquisition.

Attach a consumer-facing category brand to an otherwise technical interoperability layer.

Use a trusted external label for employer, driver and depot electrification journeys.

STRATEGIC RATIONALE
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Recommended buyer diligence package to maximise valuation

Domain proof SEO proof

WHOIS history, archive timeline, DNS continuity and ownership chain. Authority metrics, backlink profile, indexed content, keyword footprint.

Brand proof Transfer proof

Historic use, screenshots, materials, market presence and content archive. Domain transfer process, IP assighnment, warranties and completion mechanics.

Deployment plan

Three buyer-specific use cases: OEM, CPO/network, software/roaming.

Investor-banker note: the domain story becomes materially more valuable when supported by third-party evidence rather than narrative
only.
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Indicative valuation framework: price depends on strategic control value

Domain Replacement Cost Authority / SEO Value Strategic Control Premium Deployment Synergy
What would it cost to acquire or What marketing cost would be required How valuable is category ownership to Can the buyer monetise the asset
replicate a comparable exact-match to build equivalent trust and traffic? a buyer with existing chargers, software across multiple countries or customer

category asset? or customers? channels?

Highest valuation is likely from a strategic buyer that can deploy the asset globally across existing EV infrastructure, software, or customer
networks.
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Proposed global sale process

1. Teaser 2. NDA 3. Management call 4. Indicative offers 5. Completion
Confidential one-page outreach to Release diligence pack and full IM Vendor Q&A and asset transfer Non-binding offers and buyer fit Domain, brand and IP assignment
global buyer universe discussion review

Current target outreach to prioritise global acquirers with existing scale and immediate deployment capacity.
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Public research sources used

International Energy Agency, Global EV Outlook 2025 - Executive Summary and Electric Vehicle Charging chapters.
International Energy Agency, Global EV Outlook 2026 - Electric vehicle charging chapter.

International Energy Agency, Global EV Outlook 2025 - Trends in electric car markets and outlook for electric mobility.
International Energy Agency, Global EV Data Explorer - EV sales, stock and charging infrastructure data.

Reuters reporting on global EV sales/registrations and market developments, used only as supplementary market context.

Note: all buyer names are illustrative examples of potential strategic buyer categories and do not imply engagement, endorsement or affiliation.
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